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01. Elcaywyn

H Bpaxuxpovia obwon aklvAtou elval via €odc uia erummAgov 1Inyn
csloodnuatoc. Eilval onuavTikd va efaodaAioste OTL N «UIKPN oaAc
stuxeipnon» 6a cuvexiosl va Asttoupyel Xwpic TipoBARUATA.

=€pATE OTL...

Ol Kataxwpnoeslc otic online TAATPOPES Bpaxuxpoviae uiocbwong
auvéndnkayv katd 21%;

To TTOCOOTO IKAVOTIOINONG TWV ETUOKETITWY BPAXUXPOVIWY KATAAUUATWY
oTNV EANGDA pelwBNnKe KATA 13%;

Ta athuata otov KAAdo AoTIKAC EubBuvng amtd OIOKTATES KTplwy

avéndnkav katd 70%;

Ta mmapamndvw OTATIOTIKA delxvouv TNV avAyKn va BEATIWOETE TIC TIOPOXEC
TIOU TIPOODEPETE OTOUC TIEAATEG OAC EEKIVUIDVTAC ATIO TNV ACDHAAELAL.

AKOMA KL av €XeTE acPAAELlA KATOLKIAG, eloTE olyoupol 6Tl oag KAAUTITEL
KOl O€ TIEPLITTWOELG Bpaxuxpoviag Hicdwong;

H nAektpovikhl MAATPOpUaA UE TNV OTOia CUVEPYALEOTE, OAG TIAPEXEL
OAEG TIC arapaitnTeEG KAAUWYELG Kal ME TL KOOTOG;

AfiZel pa avamodid va KAavel Znuid oTnV TPOCWTILK OLKOVOMLIKH oG
Katdaotaocn | othv SlaOeoIuOTNTA TOU OKIVATOU OAC Ot TEPLOSOUG

uPnAng ¢Atnong;

H aAnBela sival otl ocuxvd kataAaBaivoupe tnv a&la evoc aodaAloTnplou
oupRBoAaiou oTav TO XPelaoTOUME. [NaTl OwWe va odc ATIAOXOAOUV TOOEC
OKEWEIC evw MUTIOPEl va oag ArtaoxoAsl povo pla: g 6a KAVETE TuO
kepdododpa TNV ETXEPNON OAC;
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02. Nw¢g Oa eachdalioete
TO BnE oagc;

—— e

Mpdéypaupa Mevikng AcTIKAG EuBUvng TouploTikng Katolkiag Groupama
BnB

Qc WBIOKTNTEC aKIVNTWY Bpaxuxpoviag uiobwong uropel va kKAnBeite va
AVTIUETWTIOETE TIC TIAPAKATW ATIPOBAETITEC KATAOTACELC!

= TPAUUATIOMO TOU EVOLKIALOTN TIOU TIPOKANONKE eVTOC TOU AKLVATOU
= YAKEC nuLec os Tpltoug (Tt.X. OTO akivnTo Tou yeltova)
= 7ZNUIEC TOU EVOIKLAOTH) OTO OTTTL

AUTO ToU XpelddeoTe sival va e€aodaiosTe OTL OA avaTIEEEADETE O AUTEC,
xwplc va Byelte ekTdC TOU OIKOVOULKOU TIOOYOALULATIOMOU.

TO MPWTOTIOPLAKO TIPOYPAMMA TG Groupama AcPAALOTIKAG cUVOUALEL
OUO ONUAVTIKES KAAUWELS: KAAUWN via TNV euBUvn Tou aohAACOUEVOU YIA
arnoldNiwon CWUATIKWY  BAABWY /KAl UAK®WY  ZNULWV  TEITWV KAl
TIOOQAUPETIKA KAAUWN YIal TUXOV CNILLEC TTIOU UTTOPEL va TIpokANBoUV artd Tov
EVOLKIAOTH OTO aKivnTo.

Tt KAAUTTTEL T 3V KAAUTITEL

= Eubuvn aocdaAllougvou EvavTl Toodikr dnAnTneiaon
TOITWYV VIO CWUATIKEC KAl UAIKEC

. MOAUCUATIKEC AoDEvels
e ot q c/

MoAUvon TIEPIBAAAOVTOC
= Eubuvn acdaAllougvou atod K omh. Anotela
ETADOON TIUPKAVLAG . AN
Atuxnuata A ¢niee amod
- veyovoTa avwTépac Blac Tu.x.
NpoaipeTika: OElOUOC, TIANKUUPA I AAAC
EuBUvn acdalilopévou aré T Puoikd pavopeva
AslToupyvia Tuoivac AUTOTOAUUATIOUOUC
EpvodoTikr subuvn ATIOBETIKES ZNULEC

ZNULEC TTOU Ba TIPOKANBoUV aTtd
TOV EVOLKIAOTH OTNV KATOoLlK{a
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Ta OdEAn

1. OAOKANPWEVN TIPOCTACIA
2. [ pryyopn exkTinon Ny

3. Aueon dadlkaoia
arnolnuiwong os epimtwon
dnag

4. [1oAU TIPOOLITO KOOTOG
aocdAALONG

5. [dAVIKOC oUVOUACILOC
TIOAAATIAWY KAAUWEWY VLI
ATIPORAETITOUC KIVOUVOUQC

6. Tpelc Babuidec karupng
avaAoya TIC avAYKES TNG
etixelpnong ocac

.x\;\\..m\& WY




Frvwpidoune MécOo onUAvVTIKO gival yla ecdg va s§acdalioete OTL n
«MIKPH oag eTiXeipnon» 6a cuveXioel va AsLToupyeil Xwpig mpoBARaTA.

Anuoupynoape 3 ettirneda KAAUYNGS, og TIOAU TIPooLITO KOOTOC dlvovTdac oag
TNV eUEALEIQ VA TIPOCAPOOETE TO TIPOY P OTLIC AVAYKEC OCAC.

AcdaAlléopeva
Kedailaia

ZWHATIKEG BAARES £50.000 €100.000 £150.000
KAT ATOMO

Twpatikes BAABES €100.000 €200.000 €300.000
oMadIkS aTUxXNULA

YAKEG ZNULEG €50.000 €100.000 €150.000

Avwtato Oplo €150.000 €300.000 €450.000

AcdaAicTpa

o Katolkisg /

dlapepiopata e €130/£70¢ €200/£70¢ €300/£vog
OUVOALKO guBadodv

gwe 300 T.1.

Mo KaTolkieg /
SLAUEQIOUATA e €0,43/T.W. €0,66/T.1. €1,00/T.

OUVOALKO guBadodv avd €toc avd €to¢q avd €toq
Avw Twyv 30 T.u.

* H Etalpeia gubuveTtal Kat’ atuxnua yla Thv mMEpav ToUu TtoocoU TG TUXOV amaAAayng
ZNMIA Kal HEXPL TO avTATO AcPAALCTIKO MOCGO KAOE KAAUTITOMEVOU Klv3Uvou.
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04. Zuxvec EpwTNAOELG

5 cuxVvEg epWTROELG Yia To NMpoypapupa Groupama BnB

1. MoU sipal KAAUMMEVOG;
H kAAupn toxvel otnv dleubuvon Tou ao@aAllopuevou KIvOUVoU TIOU EXETE
ONAWOEL

2. Moleg gival oL UTIOXPEWOCELG LOU;

Na eVNUEQPWOETE AEAANTI KABE UETABOAN TWV OTOXEIWY, TNC KUPLOTNTAC
I TNC KATOXNC TOU ACHAAICOUEVOU AVTIKELEVOU, TNC dlEUBUVONC ToUu ANTITN
™G AohAAoNG 1/ Kal Tou ACHAACEVOU, KABWC KAl OTIOLOOATIOTE AANO
TIEQLLOTATIKO TIOU TTIOPEL VA ETUDEPEL ONUAVTIKA €TUTACN TOU KIVOUVOU. >€
nieplmtwon emeAsuonc dNULAC, va €OOTIOINOETE syypddwe TNV ETalpsia
eVTOC 8 €pYACUWY NUEPWY Kal va OWOeTe OAeC TIC avaykaieg
TIANpodopliec, otolxeia kal eyypada.

3. MNw¢g Katl ToTE MANPWVW;

H e£ddpAnon twyv achaAlotnpiwy cupBoAaiwy TpeTEel va vivetal TtdvtoTe
IOV TNV €vapén TnG acdAaAionc. Ot eVAAAAKTIKO! TOOTIOL TTANPWAC lval ot
c€Nc:  TIAyIAL  EVTIOAR, MEOw  TNC  oTtooeAidac TN  Etaupsiag
(www.groupama.gr), otnv Tedrnela Tou dlaTnEEeite Aoyaplaciud E TNV
XENOoN TOU KWOIKOU TIANPWNG, LE XPNOoN TIOTWTIKAC KAPTAC I oTa ypoadeia
Tng Etalpeiac.

4. Néte apxidel kat TOTE ARYEL h KAAUYN;
H dldpkela acdAAlonc avaypddeTal 0TO AoPAAOTAPLO CUUBOAALO |LE TNV
TtooUTIOOE0N TIPOKATARBOANC TOU A0PAACTPOU.

5. NMwWg LTTOPW Va AKUPWOW Th cuppaocn;

AkUpwon TNC cUUBAONC UTTOPEL va VIVEL OTTOTEDNTIOTE UE EyyoadNn ETILOTOAR
Oag KAl ETIOTPODN TWV ACPAAICTIKWY €yYRADWV.
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http://www.groupama.gr/

2TO EPWITNMA
“To B or not to B?”
n anavnon eiva pia:
Moévo Groupama BnB!

> UVOIUANOTE LLE EKTIPOCWTIO UAC YIA VA AABETE TNV artapaitnTn
KaBodnNynon yla TNV ETUAOYN TIPOYPALLUATOC KAl KAAUWEWY TTOU
TaAlPLAZOUV OTIC AVAYKEC TOU AKLVATOU Oac.

Zntnote MNpoodopa

Groupama

AcDHAALCTIKNA

* To apodV €VTUTIO EVAL EVNULEPWTLKO.
Ol KaAUWELS, TA OPLC, O ATIAAACYEC KAl Ol EEQUPEOELC TOUC
AVADEPLOVTAL AVAAUTIKA O0TO AohAACTAPLO CULBOAQLO.
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